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economic condittons but the conterent 15 well balanced and also dis |
15 such as amentties and sales and markenng fundamentals. One of the

108t hively panel discussions that engaged the entire audience was on social me
dia and how it impacts the buving communities today. Seemed like almost eve
Sy . I,| e, Lpaap———) | . . " - +h " }
|'1.“-II|II.‘!{ 1LCICNCe Nad a question or comment on tnis su 11 Ll
plans to utlize social media in their marketne mix. Initial 18] thi
conference from a number of participants indicat hat th njoved the
professional manner i which all panels discussed their t it hand, tells
tl ¥ E 1 1
things as they are, and nor sugar coating anvthing. It turned out to be 1
confterence tor all invols ed.
On Mondav the kevnote luncheon fearured an enhight g s 1
lerby PhL., spiritual director at Canyvon Ranch Health Resorts and the highlight I

conference was most certainly Tuesdav’s kevnote address by 4-time 1.LPGA Plaver of the

Year, former LPGA #1 polter and Mexico’s unofficial ambassador, Lorena Ochoa. Lorena’s

I

hat embraced the audience with her comfortable way while she discussed




ment from professional gol PUNTA SAYULITA

docs not mean complete retire
ment and will include focusing

on her Foundation as well as cn

| |
tering the world of golf design
among other things.
The enure au
li!l'ﬂ\'l h:n] a6 great pme
and the entire group
was looking forward
10 enacting many of
the L‘[:HL'L'EH» discussed
and 1s looking forward
top the 20011 Mexico

Resort  Develd pment

Conference. |§
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